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the average annual service charge is 6,800� . 
8 www.ritzcarltonrealestate.com  
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9 In Manhattan, for instance, Starwood has turned 
two floors of the St. Regis Hotel on 55th Street at 
Fifth Avenue into fractionals that sell for $300,000 to 
$750,000. Owners can stay in the 22 units, which 
range in size from studios to two-bedrooms, for up to 
28 days a year. 
10 According to Tina Gienko-Necrason, director of 
sales and marketing for Ritz-Carlton Clubs. 
11 www.timbersresorts.com  
12 http://www.intrawest.com/  
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Europe 

G�� � � � �  � 
 � ! � � � � � � � �  � � � � � � � � � �
� 
 � � � � � � � � � � � � � � , �

 Location Property, sq. 
footage 

Type/price 

Rue du Four 
(Paris) 

Haussman flat, 
750 sq.ft 

1/6 share, 
200.000�  

Rue Nesle (Paris) Haussman flat 

990 sq.ft 

1/6 share, 
345.000�  

Saintes 
(Charentes, 
France) 

19th century 
manor, 3 ,120 
sq.ft 

¼ share, 
368.300�  

Ste Mère L’Eglise 
(Normandy) 

16th century 
manor, 8,070 sq.ft  

1/16 share, 
83.500�  

Mirabel-aux-
Baronnies 
(Drome, France)  

Bourgeois house, 
17th c. , 6,220 
sq.ft 

1/6 share, 
210.000�  

Castello di 
Casole, Tuscany, 
Italy 

Luxury barns on a 
wine estate (18th  
c.), 4,500 sq.ft 

1/10 share, 
412.700�  

Algarve, Portugal Architect villa, 
2,690 sq.ft 

¼ share, 
243.100�  

� � � � � � � � � � � � �%� � � � �  � � � � � ! � � � � � � � �
 � � � � � � � � � � � � � � � � � � � � � � � � �   � � � � � � 
 � �
� � � � , �

·  The most typical product is a � � � 	 � � 	 �
� � � 	 �  (12 weeks a year occupancy) 

·  Prices range from 243,000�  a quarter (16th 
century castle in Normandy) to over a 
million (rehabilitated farm buildings in a 
wine estate in Tuscany, Italy)  

·  Average revenue per sq.ft for developers is 
� � � �  (8,281� /m²). 


